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The world is our classroom. Or a good portion of it, anyway. 

Faculty members at Washburn University School of Business have developed a unique 

international business course that combines a hands-on business education with a multi-cultural study 

abroad experience. International Business and Entrepreneurial Experience provides the opportunity for our 

students to work in teams with students in Asia and Europe. 

Strategy 

We offer students an opportunity for transformational experience and self-efficacy growth 

(Bandura, 1997; Maddux & Gosselin, 2012) in an international environment by merging business, 

entrepreneurship and cultural experiences. Self-efficacy is achieved through both a mastery experience 

(mastering a task and controlling the environment) and a vicarious experience (observation of people and 

activities) as defined by Maddux (2007). A combination of virtual and in situ team work, less expensive 

but very effective, with a strong cultural component, will provide the transformational experience. 

Description 

In International Business and Entrepreneurial Experience, our students and international students 

work together to solve business problems for overseas companies. Classes for this three credit course begin 

during the spring semester and run into the summer session. The course has two options: an Asian 

experience and a European experience, realized through cooperation with Asian and European partners. 

The Asian option has been offered every year since 2007 (syllabus in Appendix 1). Originally, 

Washburn students worked in teams with Chinese students from Wuhan University of Science and 

Technology (WUST). Two years ago the International Business Experience class in China was extended to 

include a Belgian partner, the University College PXL Limburg in Hasselt. Via Skype and other forms of 

social media, the mixed teams of students from Washburn, PXL Limburg and WUST conduct research, 

gather information and analyze a client Chinese company. In May the American and Belgian students 

travel to China to finish the analysis and formalize the conclusions, then defend their project in a 

presentation to the clients. While in Asia the students identify new business ideas and elaborate on their 
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feasibility (the entrepreneurship component). They gain exceptional cultural and business experience by 

traveling to Shanghai, Beijing, Xian, Macao and Hong Kong, visiting cultural sites and meeting with 

Chinese businesses. In Hong Kong students discuss international investment opportunities and marketing 

and logistics in international business at HIT (the busiest container port in the world), Invest Hong Kong 

and the Greater Hong Kong Chamber of Commerce. 

The International Business Experience class in Europe works with a different model (syllabus in 

Appendix 2). Our partner is the Catholic University – University College in Leuven, in Belgium. A mixed 

American-Belgian team works in parallel for two companies—Hill’s Pet Nutrition (Colgate Palmolive) in 

Topeka, Kansas, and ACE Packaging Company in Leuven, Belgium. The teams initially work together via 

social media. In March the Belgian students travel to Washburn and, together with our students, work on a 

problem defined by Hill’s. When the Belgian students return home, they continue to work with our 

students to finalize the Hill’s project and make a joint presentation to the company’s executive team. In 

parallel the Washburn and Belgian students start working on the project for ACE. Our students travel to 

Belgium in June where they finalize work for ACE and present their findings to an audience of instructors, 

students and local businesses. The course has a cultural/business component with visits to Brussels, 

Bruges, Gent, Bastogne, Antwerp (in Belgium), Luxembourg (including Luxemburg, the capital, and the 

castle of Vianden), and the Loire Valley and Paris in France.  

Benefits 

x Both options contribute to a transformational experience for our students. They get to know and work 

with students from different continents. Tremendous networking opportunities are offered with 

colleagues and instructors from other universities, and managers and employees from American and 

overseas companies. The cultural experiences are extraordinary. 

x Growth of self-efficacy is obtained through a combination of numerous experiences in international 

settings. 

x Increased visibility of the university and the School of Business. 
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x Instructors will benefit. Self-efficacy growth is obtained throughout the participation to both academic 

and cultural activities. 

Uniqueness 

x The setting is unique – mixed teams of American, European, and Asian students working to solve real 

problems for local clients. 

x Projects are student driven. The teams self-organize and negotiate with the client in defining the scope 

and goal of their projects. 

x The combination of self-efficacy growth and achieving a real transformational experience (see strategy 

section). 

x Social media is used extensively for project development. Students are adept and creative at utilizing a 

combination of Facebook, Skype, Google Drive, Instagram, Snapchat, WhatsApp and other tools. 

x Students from different countries work and travel together for four months, developing networking 

opportunities and building friendships. 

x Students efficiently use class time by looking for business ideas while having a cultural experience. 

They elaborate on the feasibility of the ideas while traveling or working on other projects. 

x In one course, much is achieved on three dimensions: cultural (a country report on culture, history, 

economic and business environment); international business (a company report with a solution to the 

company’s problem); and entrepreneurship (identify a new business idea). 

x The cultural component is as important as the business component. History and culture are considered 

critical in understanding international business. Students are encouraged to read materials about the 

history of the places on their travel itinerary. History and cultural aspects of the destination countries 

are discussed in class meetings prior to the trip. (cultural component examples in Appendix 3) 

Transferability to other institutions: 

x Easy to replicate and/or expand. The institution has to identify an overseas partner (or partners) and 

local businesses that have interest in working with students to solve some of their problems.  
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x The program is generally inexpensive. Most of the team meetings are conducted via social media, a 

free alternative to the complicated video conferencing. Students are knowledgeable and creative in 

using and combining the various social media sites, and they do not need any training. The duration of 

the trip overseas is less than three weeks. From the Washburn perspective the largest cost is the 

summer salary of the Washburn professor and some subsidies for students. Total trip costs per student 

are $3,000 to $4,000, depending on the cost of air travel. The university provides some limited travel 

stipends ($900 per student) and the School has been able to match this amount. Students must also 

enroll in a three credit hour course. 

x The program permits to add partners – move from two to three, four, or five institutions – make it more 

global – add American and overseas partners. For example, teams from two American universities and 

two international universities will add value to the transformational experience and grow the self-

efficacy of both students and participating faculties. 

x To be successful, the program must have the enthusiastic and committed involvement of the faculty. 

 

Participant response has been overwhelmingly positive with praise for both the educational and 

cultural aspects of International Business and Entrepreneurial Experience. Students say the hands-on 

business experience with an international company is a highlight of their studies at Washburn University. 

They enjoy meeting students from other countries, and the cultural experience of their travels abroad is 

invaluable. Faculty members enjoy leaving the traditional classroom behind and teaching on the 

international stage. 

We look forward to many more years of international business opportunities for our students. 
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Appendix 1 
 

BU 406 International Business and Entrepreneurial Experience - CHINA 
 

Spring/Summer 2016 
Course Syllabus 

 
Instructor:  Michael Stoica 

Office: HC 310 D 
Phone: 670-1592  
Email: michael.stoica@washburn.edu 

Meeting Time: WE 8:15 PM  Locations: Washburn (March, April, and first two weeks in May)  
Wuhan University for Science and Technology, Wuhan, China (May) 
Shanghai, Beijing, Xian and Hong-Kong/Macau, China (May)  

Office Hours:  TBA 

Required Materials: Internet and Mabee Library Databases 

Optional Materials: Charles Hill, International Business, Addison Wesley, Reading Massachusetts, 9th 
Edition, 2012. 
 

Prerequisites: Junior standing, BU 315, BU 347, BU 381 (or concurrent) and consent 
 
Course Description: 
 
First hand business experience acquired in an international setting. Analysis of business problems, ideas, 
and opportunities, techniques, and strategies in an international context; emphasizing changes in 
competition and market structure abroad. Washburn students will work in teams with foreign students to 
solve a problem for an overseas company. With approval this course may be taken for credit more than 
once. 
 
Course Objectives: 
x Prepare for the emerging global economy. 
 
x Study the methodology and conduct research in the international business environment to understand 

the global, international and national markets. Prepare a country/region/company report. 
 
x Acquire first hand international business experience through teaming with foreign students (Chinese 

students from the Wuhan University of Science and Technology and PXL Hasselt students) and work 
on an international business project. 

 
x Investigate international business opportunities and analyze business ideas when conducting business in 

China. 
 
x Research country/region risk in global, international and national markets. 
 
x Work on and defend a project/plan for an overseas company in an overseas environment. 
 
x Think and act global and local due to two major challenges: pressure for global integration and pressure 

for local responsiveness (projects, workshop project defense). 
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x Broaden the general education through an international cultural experience (visits to internationally 
famous metropolitan areas, museums, and other cultural institutions, interaction with local individuals, 
one-on-one work and entertain with students from another culture). 

 
Assessment outcomes:   
Upon completion of this course students will be able to: 
 
x Conduct investigation of international business opportunities. 

 
x Analyze business ideas for international firms. 

 
x Prepare a research report on country/region risk in global, international and national markets. 

 
x Present and defend a project/plan for an overseas company in an overseas environment. 

 
x Work effectively in teams. 

 
x Lead/manage complex activities in an international setting. 

 
x Debate and defend a project in front of an international audience. 
 
Evaluation instruments (exams, papers, case analyses, projects, presentations, etc.):   
Washburn students will work on and present three reports (all activities will be managed with the 
assistance of the WUST faculty). The work will be done in an international setting cooperating with 
Belgian students from PXL Hasselt and Chinese students from WUST: 
 
x A research report on China, the Hubei province and the Chinese company they will work for during 

their stay in Wuhan. Students will work on the report while at Washburn (March-April). Students will 
defend the report before leaving for China. Work will be done in an international team (American, 
Belgian, and Chinese students). 

 
x A project that solves a problem for the Chinese company (students will work on the report while in 

Wuhan). Students will defend the report at a workshop organized by WUST on the last day of stay in 
Wuhan. The audience will consist of Chinese faculty and students as well as representatives from the 
Chinese companies students worked for. 

 
x A business idea report – prepared while in China. The report will summarize their business experience 

accumulated during the course and will elaborate on opportunities to develop (start) a venture on an 
idea/opportunity developed/identified while taking the course. The business idea will be presented at 
the workshop organized by WUST. 

 
The course is designed to maximize Washburn students’ exposure to international business and to help 
them get first hand international business experience. Students will work both at Washburn (conducting 
research), on Skype and using social media with Belgian students from the PXL Hasselt, and in different 
locations in China, primarily in Wuhan. The travel to China will last 20 days. 
 
The course is designed in three parts: 
Part 1: Washburn students will team with students from PXL Hasselt (Belgium) and students from the 

Wuhan University of Science and Technology (Wuhan, China). They will investigate the Chinese 
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business environment and analyze a Chinese company located in Wuhan (the capital of the Hubei 
province). A report is due and presented one week before departure to China. 

 
Part 2: Washburn students will travel to China. They will meet their Belgian colleagues and travel 

together for the duration of the trip. They will interact with businesses in Shanghai, Beijing, and 
Hong Kong (two days in each location).  

 
Part 3: Washburn students will spend at least one week in the Chinese company they analyzed in their first 

report. They will work in teams (one/two American, one/two Belgian students and several Chinese 
students) on a specific project related to the Chinese company. The last day of their stay in Wuhan 
they will participate in a workshop where each team will make a presentation followed by a debate 
on the business ideas and opportunities identified in each report. Each student is asked to come up 
with a business idea and develop a feasibility study for its implementation either in China or in 
their home country. 

 
Topic Outline: (see course calendar) 
 
Disclaimer: (see course calendar) 
 
Attendance: 
Class attendance is mandatory. The last day of class is the day we fly from Hong Kong back to Kansas 
City. Class participation is graded (25 percent of the final grade) 
 
Homework: 
Project 1: Country Report 
Project 2: Company Report 
Project 2: Business Experience Report (business idea feasibility study) 
 
General guidelines for reports:  
 
Written presentation:  

 Page 1: Outline 
 Page 2: One page executive summary. Summarize paper. List recommendations.  
 Body of report: Introduction. Key findings. Recommendations. Conclusions.  
 Endnotes. Short bibliography.  
 Extra pages: Appendices (tables, charts, graphs).  

 
Additional suggestions:  

 Submit single-spaced page for page one (Executive Summary).  
 Submit double-spaced pages for body of report (Times New Roman 12, one inch margins).  
 Examine data and information through available search engines. 

� Use quotation marks and cite sources in endnotes. Do not copy sources without citation.  
� Provide a list of references at the end of your report. 
� Paginate report.  

 Divide report into sections and sub-sections. 
 
Class Participation:  
Be prepared to answer the questions in the assignments during class. Ask questions via email or in class. 
Prepare with care the in-class presentations and term paper assignments. Do well on the examination. Stop 
by the office during office hours for a progress report. 
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Literate questions during class count as a plus. The lack of class participation counts as a minus. Therefore, 
try not to miss class. Let me know via email when you will be absent. One absence raises no questions; 
more absences raise questions. Peer rating (for group papers) counts as one third of the presentation grade. 
 
Examinations:  Three projects 
 
Grading:  

Project 1: Business Environment (Country Report)      25% 
Project 2: Business Experience Report (Company Report)   35% 
Project 3: Feasibility Plan for a Business Idea      15% 
Class presentations and workshop participation      25% 
 

Make-up Policy: Deadlines are mandatory. No make-up presentation is possible. (see course calendar)  
 
Prerequisites: Junior status or instructor consent 
“It is the responsibility of the student to meet all prerequisite requirements for courses in which the student 
is enrolled. A student failing to meet prerequisite requirements is subject to administrative withdrawal from 
the course at any time.” 
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Course Calendar 

Date Topic Assignment Comments 
  Oral Written  

Week 1 
February 

or 
March 
2016 

Introduction. 
Course requirements 
Course content 
Team formation (one or two 
American and two-three 
Chinese students) 
Assign Chinese companies to 
each team. 
Project discussion 

 
 

Chapter 1  
Chapter 2 

 Look for information on 
international business. Stay 
current. Subscribe to the 
Wall Street Journal. 
 
Skype and email will be 
used to communicate with 
the Chinese students 

Week 2 
April 
2016 

Research the international 
business environment and the 
company 
Scope and research method 

China Country 
Reports 

Chapters 3, 4 

 Bring to class international 
marketing issues and share 
them with your colleagues 
at the beginning of each 
class meeting 

Week 3 
April 
2016 

Research the international 
business environment 
Research tools 
Work on your project 

Chapters 5, 6   

Week 4 
April 
2016 

Globalization. The Global 
Economic Environment 
History and Economic 
Development 
The Global Business Cultural 
Environment  
The Global Business Political 
and Legal Environment  
Ethics and Social 
Responsibility 
Work on your project 

Chapter 2 
Chapter 3 
Chapter 4 
Chapter 5 
Chapter 6 

  

Week 5 
April 
2016 

Business Environment and  
Chinese company report 
Presentations 
 

Chapters 2, 3, 
4, 5, 6, 8, 10 

First report 
due 

Team presentations (20-30 
minutes each) 

 
Use of Skype 

Week 6 
May 2016 

 

Trip to China starts 
Business and cultural 
experience: visit Shanghai, 
Beijing, and Xian (cultural and 
business experience) 

  2-3 days in Shanghai  
2-3 days in Beijing 
1 day in Xian 
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Week 7 
May 
2016 

Trip to Wuhan 
Orientation, meet the Chinese 
students, visit the companies 
Work on the projects #2 and #3 
(in the assigned Chinese 
companies in Wuhan) 

  
 

 

Wuhan (full week) 

Week 8 
and 9 

May and 
June 
2016 

Wuhan 

Work on the project #2 (in the 
assigned Chinese companies in 
Wuhan). Business experience 
report  

Workshop – for presentations 
and debate of business ideas 

Business and cultural 
experience: visit 
companies/organizations in 
Hong-Kong and Macau 

Trip back to the US 

 Report #2 
Report #3 

4*5 hours = 20 hours 
 
Workshop organized for the 
last day of stay in Wuhan 
Individual presentations 
(15-20 minutes each + 
Q&A) 
 
 
3 days in Hong-Kong and 
Macau 

 
Note: each week we will have meetings with each team to discuss progress on the company report (project 
#2) 
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Appendix 2 

 
BU 406 International Business and Entrepreneurial Experience - BELGIUM 

 

Spring/Summer 2016 
Course Syllabus 

 
Instructor:  Michael Stoica 

Office: HC 310 D 
Phone: 670-1592  
Email: michael.stoica@washburn.edu 

Meeting Time: FR 8:00 AM  Locations: Washburn University (February, March and April)  
KU Leuven, Belgium (June) 
Belgium, Luxembourg and France (June) 

Office Hours:  TBA 

Required Materials: Internet and Mabee Library Databases 

Optional Materials: Charles Hill, International Business, Addison Wesley, Reading Massachusetts, 9th 
Edition, 2012. 
Bob Johansesn and Karl Brown, The Reciprocity Advantage, Berrett-Koehler  
Publishers, 2014. 
(provided by Hill’s Pet Nutrition) 

Prerequisites: Junior standing, BU 315, BU 347, BU 381 (or concurrent) and consent 

 
Course Description: 

 
First hand business experience acquired in an international setting. Analysis of business problems, ideas, 
and opportunities, techniques, and strategies in an international context; emphasizing changes in 
competition and market structure abroad. Washburn students will work in teams with foreign students to 
solve a problem for an overseas company. With approval this course may be taken for credit more than 
once. 
 
Course Objectives: 
x Prepare for the emerging global economy. 
 
x Study the methodology and conduct research in the international business environment to understand 

the global, international and national markets. Prepare a country/region/company report.  
 
x Acquire first hand international business experience through teaming with foreign students (Belgian 

students from the Catholic University Leuven - UCLL, Belgium) and work on an international business 
project.  

 
x Investigate international business opportunities and analyze business ideas when conducting business in 

the US and Belgium. 
 
x Research country/region risk in global, international and national markets.  
 
x Work on and defend a project/plan for an overseas company in an overseas environment. 
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x Think and act globally and locally due to two major challenges: pressure for global integration and 
pressure for local responsiveness (projects, workshop project defense). 

 
x Broaden the general education through an international cultural experience (visits to internationally 

famous metropolitan areas, museums, and other cultural institutions, interaction with local individuals, 
one-on-one work and entertain with students from another culture). 

 
Assessment outcomes:   
Upon completion of this course students will be able to: 
 
x Conduct investigation of international business opportunities. 
 
x Present and defend a project/plan for an overseas company in an overseas environment. 
 
x Work effectively in teams. 
 
x Lead/manage complex activities in an international setting. 
 
x Debate and defend a project in front of an international audience. 

 
The course is designed to maximize Washburn students’ exposure to international business and to help 
them get first hand international business experience. Students will work both at Washburn (conducting 
research) and in different locations in Belgium, primarily in Leuven. The travel to Belgium will last 21 
days. 
 
The course is designed in three parts: 
Part 1: Washburn students will team with Belgian students from the KU Leuven (Leuven, Belgium). They 

will be responsible for two projects: (a) analyze and solve a problem for an American company 
and (b) analyze and solve a problem for a Belgian company. Belgian students will come to Topeka 
and together with Washburn students will work on their first project: solve a problem for the 
American company. They will present and defend the findings and the solution to the executive 
team of the American company. 

 
Part 2: Washburn students will travel to Belgium, Luxembourg and France. They will interact with 

businesses and have cultural experiences in Leuven, Antwerp, Bruges, Luxembourg and Paris. 
 
Part 3: Washburn students will spend one week in the Belgian company they analyzed and work to finish 

on their common project. The last day of their stay in Leuven they will participate in a workshop 
where the team will make a presentation followed by a debate on the business ideas and 
opportunities identified in their report. 

 
Topic Outline: (see course calendar) 
 
Disclaimer:  (see course calendar) 
 
Attendance: 
Class attendance is mandatory. Class participation is graded (20 percent of the final grade) 
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Homework:  
Project 1: Business Environment Analysis and Company Investigation (American Company) 
Project 2: Business Environment Analysis and Company Investigation (Belgian Company) 
Project 3: Business Idea Feasibility (only Washburn students) 
 
General guidelines for reports: 
 
Written presentation:  

 Page 1: Outline 
 Page 2: One page executive summary. Summarize paper. List recommendations.  
 Body of report: Introduction. Key findings. Recommendations. Conclusions.  
 Endnotes. Short bibliography.  
 Extra pages: Appendices (tables, charts, graphs). 

 
Additional suggestions:  

 Submit single-spaced page for page one (Executive Summary).  
 Submit double-spaced pages for body of report (Times New Roman 12, one inch margins).  
 Examine data and information through available search engines.  

� Use quotation marks and cite sources in endnotes. Do not copy sources without citation.  
� Provide a list of references at the end of your report. 
� Paginate report.  

 Divide report into sections and sub-sections. 
  

Class Participation:  
Be prepared to answer the questions in the assignments during class. Ask questions via email or in class. 
Prepare with care the in-class presentations and term paper assignments. Do well on the examination. Stop 
by the office during office hours for a progress report. 
 
Literate questions during class count as a plus. The lack of class participation counts as a minus. Therefore, 
try not to miss class. Let me know via email when you will be absent. One absence raises no questions; 
more absences raise questions. Peer rating (for group papers) counts as one third of the presentation grade. 
 
Examinations:  Three projects 
 
Grading:  
Project 1: Business Environment Analysis and Company Investigation (American Company)  35% 
Project 2: Business Environment Analysis and Company Investigation (Belgian Company)   35% 
Class and workshop participation (including Project #3 Business Idea Feasibility Project)   30% 
 
Make-up Policy: Deadlines are mandatory. No make-up presentation is possible. (see course calendar) 
  
Prerequisites: Junior status or instructor consent 
“It is the responsibility of the student to meet all prerequisite requirements for courses in which the student 
is enrolled. A student failing to meet prerequisite requirements is subject to administrative withdrawal from 
the course at any time.” 
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Course Calendar 

Date Topic Assignment Comments 
  Oral Written  

Week 1 
and 2 

February 
March 
2016 

Introduction. 
Course requirements 
Course content 
Team formation (Washburn 
and KU Leuven students) 
American and Belgian 
companies’ presentations. 
Project discussion 
Tools for company analysis 

 
 

Chapter 1  
Chapter 2 

 Look for information on 
international business. Stay 
current. Subscribe to the 
Wall Street Journal. 
 
Skype and email will be 
used to communicate with 
the Belgian students 
 
 

Week 3 
March 
2016 

Research the international 
business environment and the 
company 
Scope and research method 
Tools for Analysis 
Analysis of the American 
company (Belgian students in 
Topeka) 

Chapters 3, 4   
 
 
 
 
Hill’s Pet Nutrition 
8*5 = 40 hours per week 

Week 4 
and 5 
March 
2016 

Research the international 
business environment 
Research tools 
Work on your projects 

Chapters 5, 6   

Week 6,7  
April 
2016 

Globalization. The Global 
Economic Environment 
History and Economic 
Development 
The Global Business Cultural 
Environment  
The Global Business Political 
and Legal Environment  
Ethics and Social 
Responsibility 
Work on your projects 

Chapter 2 
Chapter 3 
Chapter 4 
Chapter 5 
Chapter 6 

  

Week 8, 9 
April 
2016 

Business Environment and  
Belgian company preliminary  
report 
Presentations 
 

Chapters 2, 3, 
4, 5, 6, 8, 10 

First report 
due 

Team presentations (20-30 
minutes each) 

 
Use of Skype 
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Week 10 
June 2016 

 

Trip to Belgium starts 
Business and cultural 
experience: work on project 
Project presentation 

  One week in Leuven 
Work for the Belgian 
company 
6*5 hours = 30 hours per 
week 

Week 11 
June 2016 

Business and cultural 
experience Belgium and 
Luxemburg 

 Report #2 
Report #3 

 
 

Belgium and Luxemburg 

Week 12 
June 2016 

Paris and the Loire Valley 

Business and cultural 
experience (planned by our 
Belgian partners) 

   
 

 
Note #1: extra meeting might be scheduled as necessary 
Note #2: schedule for the weeks we are with Hill’s Pet Nutrition: 8 a.m. – 5 p.m. Full day presence at 
Hill’s absolutely required. Students have to make the necessary arrangements. 
 
 
 
 
 

 
Appendix 3 

 

Examples of Cultural Experiences (highlights - not an exhaustive list) 
 

 
A.   Europe 
 
Belgium 
x Leuven – its history (the wonderful City Hall), the old streets, the Katholic University – the oldest 

university in Belgium (1425) 
x Brussels – its history (Grote Markt, Manneken Pis, Royal Palace) European Union Headquarters, 

Palace of Justice, crowded streets, shopping, local cuisine (waffles, chocolate, beer) 
x Castle of Bouillon (where the first crusade started) 
x Bruges – Michelangelo’s Madonna, the Order of the Golden Fleece, the Beguinage, its network of 

canals and middle-age streets – one of the most beautiful cities in Europe.  
x Gent - birthplace of Charles V German Emperor, the Adoration of the Lamb by van Eyck brothers, the 

castle of the counts of Flanders.  
x Antwerp (visit of Rubens house and workshop) 

 
Luxembourg 
x Luxembourg – the capital – the bock (the rock on which the city started over 1000 years ago) 
x Castle of Vianden (William III King of England domain) 



 17 

France 
x Castles of the Loire Valley (Chambord, Chenonceau, Amboise, Blois, Chinon) 
x Cathedral of Chartres 
x Paris (Louvre Museum, d’Orsay Museum, Streets, cuisine, sightseeing on Seine, Montmartre, Latin 

Quarter, etc.) 
 

 
B.  Asia 

 
China 
x Shanghai (the Bund, Yu Garden, Shanghai Museum, Nanjing Road) 
x Beijing (Forbidden City, Tien-An-Men Square, Summer Palace, Temple of Heaven) 
x Ming Dynasty Tombs 
x The Great Wall 
x Wuhan (the Yellow Crane Tower, Hubei Museum) 
x Xain (Terracotta Soldiers) 

 
Hong Kong 
x Downtown busy streets 
x Visit universities 
x Stanley Market 
x Waterfront sound and light show 
x Mount Victoria 
x Temple street 

 
Macao 
x Guia Fortress 
x St. Paul Cathedral 
x Old City – Portuguese architecture 
x  Casinos 


